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	Summary
	Versatile web expert with experience in design, development, marketing and promotion.
· Extensive marketing experience, specializing in blogging and community building.


	Education
	Bachelor’s Degree in Sociology
Northeastern University, Boston MA
Graduated magna cum laude with a minor in Cinema Studies

	2002

	Career History
	
	

	
	Web Community Evangelist, matchmine LLC
· Responsible for all online presence.
· Successfully launched company at DEMOFall 2007.
· Coordinated all site development and defined all business goals for matchmine’s online activities.
· Defined and executed all blogger outreach and online promotion.
· Developed and reported all marketing metrics. 
· Translated business objectives into actionable product development across all departments.
· Responsible for all social media marketing activities.
· Created matchmine SDK program and worked with Flex developers to build 3rd party applications on the matchmine Media Discovery Platform.

	2007-Present


	
	Lead Developer, Standards Info LLC
Responsible for all site planning and development.
Created all online advertising programs and promotions.
Developed site from a five page “online brochure” in 2002 to a rich community destination receiving over 500,000 page views per month.
Responsible for identifying all new revenue streams and visibility opportunities.
	2002–2007




	
	Website Consultant, Association of Legal Administrators
Coordinated projects to increase online interaction between ALA Boston members and Sponsoring Vendors.
Managed off-site webmasters and designers.
	2003–2007

	
	Webmaster, Gesmer Updegrove LLP
Responsible for development, programming and maintenance of corporate site, intranet, and sister sites.
Implemented statistical analysis programs to identify user trends and traffic patterns.
Launched ConsortiumInfo.org, an internationally trafficked site devoted to high tech consortia.
Planned and implemented advertising programs. 
Responsible for all site promotion.

	2001–2007

	
	Director, Gallery of Social and Political Art Boston
Responsible for planning, promoting and executing all aspects of seasonal art shows.
Managed all finances, including membership, sales, and marketing.
	2002–2007

	
	Partner, Burkhalter Group
Formed a website design firm focused on content management for small businesses.
Designed and created all multimedia for clients’ online properties.
Implemented eCommerce systems, password-protected, and database site applications.
Responsible for all lead acquisition.
	2002–2003

	
	FURI Research Assistant, Northeastern University
Responsible for editing papers for publication in professional Sociology journals.
Aided in the development of funding proposals.
Developed website as a sociological research tool for future classes.
	2002

	
	Affiliate Marketing Manager, BuyerZone.com
Responsible for coordinating affiliate marketing program in a six-month contract position.
Reported and analyzed affiliate statistics to optimize program growth.
Identified and implemented new marketing efforts to focus on the B2B industry.
	2000

	
	Webmaster, Dimensional Insight, Inc.
Responsible for all internal and external sites for a mid-sized software company.
Developed a site for IBM where users could login to a password-protected area to learn about the Dimensional Insight product line.
Developed sites for partners, resellers, and licensed users that brought each user to information relevant to their needs.
	1998–2000


Web Marketing
Developed and launched the MatchKey.com Patriots Ticket Sweepstakes, using a ticket giveaway to drive user acquisition.
Featured columnist on MediaBullseye.com
Presenter- “Discovery- How To Find Great Content Online, and How To Get Your Content Noticed” at Podcamp Boston 2008.
Produce podcasts on talkingontheinternet.com and blogstring.com.
Launched blogstring.com, a blog focused on startups, Web 2.0 technologies, web applications, marketing, and public relations.
Created Lawfirmblogging.com, a frequently-updated website focused on promoting legal services (later sold when moving from legal marketing to startup marketing).
Featured in Mass High Tech and the Boston Business Journal with articles on "blawgs" and niche marketing with "mini-sites."
Covered the Association of Legal Administrators Annual Conference in 2006 as a Media Guest for LawFirmBlogging.com.
Presenter- “What Blogging Means to Your Firm” at Boston Chapter of Association of Legal Administrators January 2007 monthly luncheon.


Featured Testimonials

You've gotta love a law firm that touts getting Slashdotted on its home page. And that is home to partners like Lee Gesmer, who writes a great blawg on IP and technology issues, MassLawBlog.com. In fact, I'm loving everything these guys are up to. Check out the Standards Blog, by Lee's partner Andy Updegrove, part of Consortiuminfo.org (a "comprehensive source of information on the Internet regarding standards, standard setting, and open source software, and on the role that these essential tools play in business and society"), and home of the aforementioned Slashdotted article, Microsoft Says "Maybe Someday" on OpenDocument. (Hey folks, you've just been "Bag-dotted," do I make the firm home page too?) As if that weren't enough, the firm also does Open Source Legal, a collection of resources and news around open source software and licensing.

All very cool, and all (at least to some extent) products of the evil genius of Nathan Burke. Nathan does Web development and marketing for Gesmer Updegrove (it's the wise law firm that recognizes the value of merging those two functions and having them competently staffed), and blogs about law firms that blog, among other things.
Bag and Baggage:
http://bgbg.blogspot.com/2005_10_30_bgbg_archive.html 

Nathan Burke at lawfirmblogging.com whose post "Are Law Firm Marketers Doomed?" really hit on the issue that applies to many law firms and lawyer marketing in general: the need for change. If law
firm managers do not change their attitude toward marketing, and that of their lawyers, then I believe those firms are doomed whether they have a marketer or not.

From Tom Kane's Legal Marketing Blog

Nathan Burke at LawFirmBlogging has a very fine "lawyer wake-up" post called "A New Way Of Thinking About Marketing". He succinctly offers us a new lens for a creative yet common sense "clean-slate" approach to marketing that ignores the status quo. As an example, Nathan gives an exercise in thinking about client interviews--which also contributes to the nearly institutional Hassett-Lamb-Kane-Golden-Collins-Hull discussion over the past months on the importance of client satisfaction interviews and methodologies to do them. In a larger sense, Nathan may be saying that we lawyers--risk-averse serial conformists who overcomplicate things and "chew more than we bite off" (my characterizations)--should start thinking about client work simply, freshly and outside the way we've always done things.

From Dan Hull's What About Clients:
http://www.whataboutclients.com/archives/2006/03/nathan_burke_th.html 

The Best of the Law Firm Blogs
Some people really dig law firm blogs.  I'm not one of them.  Typically, law firm blogs are three things I'm not:  Dull, Boring, and Institutional.  Lawyers don't get paid to be colorful and interesting.  They get paid to be serious and win legal matters.  As a result, their blogs attempt to showcase their serious sides, and that makes for conservative (and pretentious) content.  ick.
Legal marketing consultants, on the other hand, often have outstanding blogs -- the best of which is Law Firm Blogging by Nathan W. Burke. 
Actually, Nathan has two excellent blogs:  LFB and NathanWBurke.com.  LFB's most recent post is about a Mark Cuban keynote Nathan caught on C-span a few days ago.  NwB.com's latest offering discusses where to put any unicorns that may result from the rollout of a law firm blog.  There's also a nifty post on ketchup marketing.  Always entertaining.  And useful, too.
MarketingHeadhunter.com
http://www.marketingheadhunter.com/executive_search/2006/10/law_firm_blogs.html
